














Social Media Performance Measures 

February 1, 2016 

Twitter 

 

   

 

Twitter Analysis: 

The number of new followers has increased while the number of mentions has dipped.   Profile visits and tweets 

have dipped while Tweet impressions are also remaining steady.  With slightly fewer events and noteworthy 

items, tweets averaged about 1 a day during the month of January. 

Twitter Definitions: 

Profile visits: Number of users who visited our Twitter site. 

Mentions: Any tweet that contains @montgomeryohio (our username) 

Tweet Impressions: Total number of times that our tweet may appear in other user's Twitter feeds, both followers and their 

followers etc. through shares, mentions and retweets.  Shows the reach of the City's brand. 
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Facebook 

 

 

 

Facebook Analysis: 

The spike in the number of likes on January 12 can be attributed to a post about the Fire Department’s ISO Rating.  The spike 

on the number of likes on January 21 may be attributed to a post about Duke Energy's completion of the Accelerated Main 

Replacement Program and the award presented to City Council. The last spike on January 28 represents a post about the 

MCLA session, Montgomery Our Town USA.  

 

Facebook Definitions: 
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January 2016 Reach of Facebook page and posts
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Jan 2016 Facebook Engagement

comment like link



Daily Reach: The number of people who visited our Facebook Page, or saw our Page or one of its posts in news feed or ticker. 

These can be people who have liked your Page and people who haven't. (Unique Users) 

Daily Positive Feedback (engagement): The number of times people have given positive feedback (like, share link, leave 

comment) to your Page, by type. (Unique Users) 





                                  MONTGOMERY FIRE DEPT. 
                                               DIVISION OF  FIRE PREVENTION 

 MONTHLY INSPECTION REPORT 

January -2016 

 

OCCUPANCY CLASS      TOTALS                                          

 

 Initial Re-inspections Total 

RESIDENTIAL   ____________________         0  0                  0 

PUBLIC BUILDINGS  _______________   0  8     8 

HEALTH CARE FACILITIES  ________       13    3                           16 

CHILD CARE FACILITIES  __________    1                                0                             1  

EDUCATIONAL BUILDINGS  ________   1    0 1 

CHURCHES  _______________________                     0                     0         0  

MERCANTILE  ____________________   27                                1                           28  

Sub Totals:  ________________________    42                              12                           54 

 

Other Misc. Inspections:  

 2  Inspections with NIC  

 1 Foster Care – Fire Safety Inspection 

 9 Fire Alarm tests 

 2 Meetings to discuss fire code issues  

 

                                                                                      TOTAL INSPECTIONS          68     
 

RESULTS OF INSPECTIONS 

 

VIOLATIONS ISSUED   ___________________________________________________  36 

VIOLATIONS CORRECTED  ______________________________________________  23 

TOTAL VIOLATIONS ISSUED IN 2015 ____________________________________     486 

TOTAL VIOLATIONS CORRECTED IN 2015  _______________________________   464 

RECOMMENDATIONS  ISSUED  ___________________________________________  04 

RECOMMENDATIONS CORRECTED  ______________________________________  03 

COMPLAINTS ANSWERED  _______________________________________________  00 

REFERRALS MADE TO OTHERS  _________________________________________  02 

PERMITS ISSUED  _______________________________________________________  03 

PERMITS WITHHELD  ___________________________________________________  00 

APPLIANCES RED TAGGED  ______________________________________________  00 

CITATIONS ISSUED  _____________________________________________________  00 

WARNING TAGS ISSUED  _________________________________________________  00 

SUPPLY SYSTEMS INSTALLED  ___________________________________________  00 

SPRINKLER SYS. TESTS OBSERVED  ______________________________________  01 

ALARM SYS. TESTS OBSERVED  __________________________________________  09 

FIRE DRILLS OBSERVED  ________________________________________________   01 

TORNADO DRILLS OBSERVED  ___________________________________________  00 

SYSTEMS TEST CERTIFICATES RECEIVED  _______________________________  05 

PLAN REVIEWS MADE  __________________________________________________  07 

______________________________________________________________________________________ 

PROGRAM INVOLVEMENT : 

Center Learn – Fire pre-plan training 

Meeting with SWOFSC Fire Safety Council  

 

                  

                        Lt.  Mark S. Stagge  

                                                                                                                      Fire Safety Inspector                                   
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